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Housing
95% absorption rate
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723 hOUSIngmits between 2002008 Some one to twestory retal I stores

133 multifamily units renovated by Montgomery
Housing Partnership
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Demographics
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Wheatonds p ecarmparratiwelly S
older than that of the County

Children are uncommon in the

community (only 10% of the population is under
18 years of age)

WHEE NS than the County
as a whole (52% of population is minority)




Wheaton

Substantial block of Generation X & Y
(ages 18 t0 44) T typically single,

living with housemates, or young families
without children

The number of NOUSEN OIS in Wheaton is
forecasted 1O INCrease by 69%

Nearly all of the anticipated population
and household growth will be in

new multifamily housing
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Zoning must accommodate Whe
future housing needs
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Market Analysis




Wheaton
Strengths

transit capacity

shopping mall



Wheaton

Weaknesses

lack of established Class A office market

a predominance of small property owners with

more attractive development OptioNs
elsewhere in the region

Westfield Mall not integrated into the Core

needs Improved physical
environment to be competitive
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Wheaton

lack of existing office market makes it difficult to capture new class A facilities

P
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Weakness

more attractive development options in the region
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Wheaton

Wheat onds strengt hs
contribute to attracting new residential development

Over the very long term Wheaton could support
approximately 7,100 new housing units under the high scenario

A strong local residential community supports retail
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HIgQN r1S@ousing and office will belifficult to construcidue to

, achievable rents/
pricing/financing
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Transportation Modeling

Scenarios

Existing 10,200 Employees 2,300
Households

COG 2030 11,000 Employees 5,600
Forecast Households

Low Scenaric 13,200 Employees 6,600
Households

High 26,300 Employees 9,400
Scenario Households

Low Scenario: Estimated amount of development
Wheaton might capture over the next 15-20 years

High Scenario: Aggressive estimate if most of the
properties were assembled and redeveloped to their
maximum development potential

+ 800 Employees
+ 3,200Households

+ 3,0@ Employees
+ 4,300 Households

+ 16,100 Employees
+ 4,600 Households
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Results of Transportation Modeling

Assuming a 30% non-auto

mode share the existing
transportation infrastructure is sufficient
to accommodate the high scenario

The intersection of Georgia and

Is already failing and
continues to do so in either scenario

The intersection of Georgia and
fails under the
high scenario
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TransitOriented

Mixed-Use

low scale development
some mid and high rise

Compact

Ethnic flavor

residential and retall
community

with significant retail, entertainment,
and services
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Development Opportunltles

WMATA

Privately Owned Assembled
Properties

County Owned Properties

M-NCPPC Property

. Westfield Group

Revitalizatior
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Need for pub|IC mterventlon to spur greater commercial revitalization
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Qualification Properties
(11+ acres)

Revitalizatior
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developable sites

limited availability of

SR O

FR Fa=n

Publicly Owned

Privately Owned
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Qualification Properties
(11+ acres)

Revitalizatiot
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Development Activity

s T e — Avalon Bay
7 ‘ 320 residential units

Safeway Site

57,000 sf Safeway
500 residential units

First Baptist Church

of Wheaton
225 residential units

Triangle Park
Shopping Center

Metro
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Confirm most existing residential Confirm the existing CBD Zones @
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Wheaton

Wheaton Overlay Zone
Remove the existing Retalil

Preservation Overlay Zone

Office development never occurred

review for standard method
projects became

Viewed as a complicated zoning
regulation and a disincentive to
redevelop

Create other mechanisms to
protect small business
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Wheaton Overlay Zone

Overlay zone amended in 2006

Allows optional method development

Exempts buildings less than 20,000 square feet from site plan review
Allowed increased building height

Requires set aside floor area for small businesses

There has been no development using the optional method
since these changes were made



Wheaton

Mechanisms to preserve and support
mom-and-pop businesses

Amend the CBD zontoe require street level retail if specified in a master or
sector plan

Allowsmall properties to transfer density ©BDredevelopment sites,
which could help small properties capture value while retaining their
current buildings
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Rezone non-CBD properties to mixed-use
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Wheaton westfield Mal
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Option A L ..
Retain the on the Westfield property
Advantages

A Simplest and cheapest to expand existing uses

Disadvantages

AReflects the existing use, not Plan vision for mixed-use

ANo residential

ASite plan review generally not required for regional shopping center

ANo required amenities
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Option B

Rezone the mall site from C-2 to mixed-use

Rezone the entire site to
CR oICBD
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Wheaton

Option B

Mixed-use on the Westfield property

Advantages

ARegulatory controls (Standard and Optional Method of Development)
ASite Plan Review

AProject Plan Review

APubic Use Space

AAmenities, including environmental benefits

AThe most control over urban design
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Option B

Disadvantages

APerceived complication with Westfield's business operations and expansion
Alncreased cost of review process

ALonger approval process
AMultiple CR Zones may prove complicated for Westfield
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Option C

Rezone the mall site frontage from commercial to mixed-use
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Retain the € commercial

zone on the remainder of

the Westfield property
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Option C

Mixed-use frontage along Veirs Mill Road

Advantages

ARegulatory controls (Standard and Optional Method of Development)
on portion most likely to develop

ASite Plan Review

AProject Plan Review

APubic Use Space

AAmenities, including environmental benefits

AThe most control over urban design



